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This study examined the relationship between Facebook use and student engagement, a construct related to positive 
college outcomes. The study used a large sample of college students to examine the relationship between frequency 
of Facebook use, participation in Facebook activities, and student engagement. Student engagement was measured 
in three ways: a 19-item scale based on the National Survey of Student Engagement, time spent preparing for class, 
and time spent in co-curricular activities.
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For the latest research on how social media affect students, please visit blog.reyjunco.com
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Limitations

A. study was correlational and 
    cross-sectional, therefore 
    causality can't be inferred

B. all data were assessed by 
    self report

C. the highest proportion of 
    variance explained by any 
    of the models was 6.3%

Sample Size

2,368
college students 
participated 
in the study

What Does It Mean?
facebook use, in and of itself, is not 
bad for students; it depends on 
how it is used
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