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This study examined the relationship between Facebook use and student engagement, a construct related to positive
college outcomes. The study used a large sample of college students to examine the relationship between frequency
of Facebook use, participation in Facebook activities, and student engagement. Student engagement was measured
in three ways: a 19-item scale based on the National Survey of Student Engagement, time spent preparing for class,

and time spent in co-curricular activities.
Studying & Facebook

no relationship was found between
time spent on facebook and time
spent

certain activities on facebook

commenting on viewing photos checking in to predict time spent studying:
content see what others ) chatting on facebook was
are doing a negative predictor
positively predicts @ Commenting positively predicts
student engagement Creating/RSVP’ing Events @ involvement in

Viewing Photos campus activities
negatively predicts @ Playing Games

negatively predicts
student engagement

Checking up on Friends @ involvement in
campus activities

Posting Photos

in general, facebook activities were more strongly predictive
of engagement than time spent on facebook
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For the latest research on how social media affect students, please visit blog.reyjunco.com
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